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Businesses generate more data than ever.
|~

But data is only meaningful if you do something with it.
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40% of companies struggle to attract and retain top-tier data talent.
(MIT Research)
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Universities need years to adjust to the growing demand for data analysts.
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Kalinax - Your Data Has a Story to Tell



Kalinax nurtures business and tech savvy talent to provide data services to businesses

when they need it the most - today.
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Our Mission

to bring data science to organisations who lack data expertise

Our values

Trust | Knowledge | Efficiency | People

Kalinax - Your Data Has a Story to Tell



Data Mining
100+ databases

Industry Trends &
Insights

Data Storytelling

Our Services

Data Analysis Data Visualization Data Science
Extract, Clean, Top-tier (Tableau, Predictive
Validate Qlik)

Merge, Customize, Cloud-based Algorithms
Personalize (internet platforms)

Automate, Marketing driven Statistics
Integrate

+
+
¥ tableau

Our experts come from organisations like:
Bringing experience with applications like:

ORACLE' w Qlik @ d

Google Analytics

Kalinax - Your Data Has a Story to Tell




Service

When and how Kalinax can help you

Scenario 1l Scenario 2

Why use this service?

Market Analysis
(incl. Data Mining)

Data Analysis

Data
Visualization

Data Science

Market research, competitor Missing information on a
analysis, marketing certain project or account.
campaign reviews, strategy

assessment.

You collect information, but  You have purchased a Bl/data
not doing much with it. software but not sure how to
use it to its optimal benefits.

You collect and analyse a lot You have purchased a data

of information, but not visualization tool but not sure
many people in the business how to optimally use it.
understand it or take action.

You need to answer complex You need statistical models
business questions with the and algorithms to improve
power of internal and/or business performance and/or
external data. forecasting.

Position your business as a thought
leader, improve return-on-
investment, build knowledge of your
market and competition.

Streamline your reporting,
dashboards, operations. Make data-
driven decisions.

Turn data into visuals that more
users can understand. Ease the
senior management in their day-to-
day decision making. Visualise
results, call for action.

Understand your business better,
predict future events, run
simulations and ease the way senior
management can plan ahead.

This table only provides the most common scenarios




DO YOU KNOW EVERYTHING ABOUT ?
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Maximum — L] .
intake per day Cappuccino Americano Espresso

154 mg 154 mg 72mg
6 mg/kg L) L) Erpew
For a healthy adult, - — .
recommended intake is:  pocha Latte [

152 mg 154 mg 57 mg
400 mg g e’ ereress

@ Coffee  Milk Milk Foam @ Chocolate Syrup ~ Water

® Recommended daily doses (maximum)
WHICH COUNTRIES LEAD IN ANNUAL COFFEE CONSUMPTION?
1434 ktee R 563 ktoe
16.0% — 6.3%

=
m 1205ktoe @ 450 ktoe

WHERE DO PEOPLE CONSUME (ON AVERAGE) MORE COFFEE DAILY?

Luxembourg 103
Finland [N 489
Austria 359 400 mg
Norway [N 357 @
Denmark 356
Switzerland -297
Sweden 291

Germany I 257
Belgium mn
canada [Jll 259

Values in mg of caffeine considering that the coffee bean contains on average 1.5% of caffeine (source: h.'estlullg]

PER CAPITA

b Kalinax

Our infographics (sample):

y =

EREST REPORT

7x Greater Interest

in Pepsi. in the US

:Greatest Interest;
tin Coca-Cola

No interet Argentina:

Highest Consumption Per Capna

9x Greater Interest

in Coca-Cola. globally

This is how many liters of soft
drinks Argentines and Americas

Markets
Chce Cols Aftica Argentina
Germany
APAC
Pepsi Mexico
© Europe Netherlands
N
NAM .
UK
LATAM USA
] T 1 1 I T
0 25 50 75 0 10

Thousands of Google searches per day

st D Sowrce: Gosye e
Comamgton o copts Sove Koo

ZI0 drink on average per year.

This Data Story is Brought 19 You by Kalinax
YOUR DATA Has a Story 10 T
Find out more ot ka

RENEWABLE ENERGY
WHICH COUNTRIES
LEAD THE PACK?

|
29.8)
. @
=y
NATURAL NUCLEAR
GAS COAL ENERGY 15
=

Energy production (%)

RENEWABLE
ENERGY

TOP PRODUCERS:

crine -
e |
UNITED STATES [
BRAZIL |
NGEriA RN
inponesia [
CANADA [l
ETHIOPIA [l
GERMANY  [lj4
PAKISTAN @88

e e 0 100 200 300 400

o Million Tonnes of Oll Equivalent (2014)

' PER CAPITA Tonnes of Oil Equivalent per head of population
<

™ - NEW

ICELAND + NORWAY e’ GABON + FINLAND - ZEALAND
- 15.75 toe 2.48 toe 216 toe 1.84 toe 1.80 toe
= This data story i brought to you by Kalinax Source: OECD (2017), Renewable energy (indicator),doi; 10.1787/aacTe3f -en (Accessed on 24 January 2017)

ﬂk K@lINAX 1048 0T hs o story o el Find out more a kalinaxcom . © KALINAX 2017, ALL RIGHTS RESERVED. '



HOW TO BE A

GREAT ENTREPRENEUR ?

LOVE what you DO

Have GREAT ENERGY ]

Eat HEALT ut

ACT. LEARN. BUILD. REPEAT

525 million companies were founded by
poople

Owerthan30  Younger than 30

L2222

$500 million companies were founded by
people
m

o7

Oiderthand0  Younger than 30

22222222

Our infographics (sample):

Where in Europe you can charge
your plug-in vehicle easier?

Standard

2eea
--QQQQ 32%
- oo C o

"

Accelerated
ed 35%

Charging... Spee

d

Y

- Ukraine is the country with the highest

percentage increase in 2017

‘This data story is brought to you by Kalinax
X 0UR DATA has a story to el Find out more t kainax.com

Kalinax - Your Data Has a Story to Tell

‘Source: Chargemap (data collected on 10 May, 2017)
© KALINAX 2017. ALL RIGHTS RESERVED.

$ 1861 mil.
(90%)
1835 mil

{3) P2P MONEY
22 TRANSFER [

By 2021a12x
increase is
expected for the
Personal Finance
segment

o Totol
O Digital Poyments

sors (millions)

$143 mil.
(23]
32mil

China is expected
to overtake the
United States
during 2017

2
& CROWD

$ 62 mil
(3%)
10 mil

$ FUNDING

Q%

With growths exceeding
15 Mobile Payments and
Robo Advisors are sub-~
segments under strong
expansion




Publicly available samples of our interactive charts:

Country
. - - - . (A
Where did the brightest minds in history come from? :
Year
Nobel Category (Al
A
Category
Year @ 1. Tourist Arrivals
1501 G 2. Tourist arrivals per land area
3. Tourist arrivals per capita
Reqi Year 4. Inbound Sales
2qion (AN
g (All) 5. Average inbound sale per trip
Region ] — &. Qutbound Departures
g 1,000.00 p— | — I 7. Outbound Sales
M curope W 2Pac M LaTam @ = l
- = . . 8. Average outbound sale per trip
. MAM . Africa & ME © OpenStreetMap contributors . = 9. Trins balance
500.00 el L
Search COUI"ITI"Y I I 10. Sales balance
11. Lodging number
Country 0.00 - ——— | 2 S,
United States | mm neiijimeniN 262 a = - - - 12. Lodging nights
. . 3 3 O 3 13. Rooms booked
United Kingdom | e menl en-neamsll] Country Laureate g § % = g g § : o
3 3 € € C C C 14 Lodging value
4 geria Albert Camus
Germany | E————— g Alg Albert Camu 4 ~ France 15. Hotels number
France miemn el B Claude Cohen-Tannoud 4 USA 16 Hotel rooms number
Sweden | wmmmss wss M = = Argentina Adolfo Pérez Esquive [ 4 Spain 17. Hotel room nights
Russia | msm == offjfese = BE Bernardo Houssay [ 4 china 18 Hotel value
Japan " meawsclin Carlos Saavedra Lamas F Italy 15 Lodging index
R 20. Number of rental cars
Poland | s emss s = == - César Milstein ¥ United Kingdom - _F_”en__‘t'_"_c:ms
ltaly | @ mwm meeEw =m Luis Federico Leloir [ 3 Germany 29 Car rental value
Canada " o - - Australia Alexander Prokhorov Y Mexico 23 Rental cars index
Wi 1050 ey " 10 =0y =0 Barry Marshall b Thailand 24. Tourism contribution to GDP
1900 Losu 200 v o o 00 Elizabeth Blackburn o~ Russia 25. Tourism contribution to GDP (%)
Year Number of Laureates = " . 26. Tourism contribution to employment
Frank Macfarlane Burnet v
ST i = ﬂk Kallnax D KALINAX 27. Tourism contribution to employment (%)

-

GO!

Kalinax - Your Data Has a Story to Tell



https://public.tableau.com/profile/kalinax.limited#!/vizhome/Wheredidthebrightestmindsinhistorycomefrom/Dashboard1
https://public.tableau.com/profile/kalinax.limited#!/vizhome/Tourism1_1/Dashboard1

Any commercial examples of our work?

& Q b

Kalinax - Your Data Has a Story to Tell



Case Study 1: Empowering Travel

Agency Spring

Advertising Agency - Denmark SPRING

Challenge:

Find and digest reliable data on private accommodation booked by German tourists abroad. Provide an in-depth
understanding of the market and expectations for the upcoming season, in numbers, split by home and host location.
Industry trends and analysis.

Our solution:

Kalinax supplied Agency Spring with relevant key insights into holiday home rentals in the particular region the business
is in, as well as key insights into consumer behaviour, which met all major objectives for a pitch they prepared to win a
German client. Even though the information requested is not publicly available, Kalinax screened over 15 databases and
designed a purpose-built algorithm to provide our client exactly what they needed: an in-depth understanding of their
client’s market, and details on the impact of the holiday rental booking trend on German holiday makers.

Outcome:
Agency Spring were pleased with our work delivered at short notice and on value.



Case Study 1: Empowering Travel (contd.)

How many holiday homes are Germans expected to book abroad?

All figures refer to number of expected holiday home bookings from Germany, per year.
Estimations based on our in-house developed algorithm.

spain ! G ' ::7.500 to 2,140,000
eaty [ [ 721047 to 1185676
Turkey [ [ 506 051 to 809,730 %;«*::‘3
Austria o [ #5709 to 665135
creece = [ 316201 to 506,081
croatia 2= [ 28989 to 462,703
France [ I I 234966 to 375,946
Netherlands ) [ 234286 to 375946
Poland [l [l 120743 to 289189
penmark o [l 152632 to 245,81




Case Study 1: Empowering Travel (contd.)

Where in Germany are these bookings likely to come from?
Estimations based on our in-house developed algorithm

Thousands of holiday home bookings (low estimate)

seriin | ;o
munich [ -/
Hamburg _228
Frankfurt :lzls
Colog |1BS
Dusseldorf -120
Stuttgart -IDB

Thousands of holiday home bookings (high estimate)

s91% soriin | T7Y
munich [ &2
@ non-majorcities @ Major cities Hamburg [N :5o

Frankfurt 347

Germany is a Top 10 market for major holiday home platforms

‘ * 14 million (3.6%) of Tripadvisor’s unique visitors are from Germany (2017).

tripadvisor

* Tripadvisor is considered the upcoming global player in holiday home rentals for 2017.

HomeAway: * 2.4 million (2.4%) of HomeAway’s website visitors are from Germany (2017).

& * Surveys put Germans among the most open to platforms like Airbnb
airbnb (35% have considered using or used such platforms).

Cologne | 298
Dusseldorf - 192
stuttgart [ 173

Holiday Homes online search by device (Last 12 months, Sep 17 2017)

19.8

51.9

282

Q Computers @ Micbile Devices Tablets

German travellers: Platforms of choice

hotel.de

ab-in-den-Urlaub.de

Expedia.de

HolidayCheck.de

. 3.7

I 7.3
I 14.5

I 16,6
I 14.5

1.9

® 2012 @ 208

Consumer Survey Findings on most frequent booking services (2013-2016) (%)




Case Study 2: Empowering Clean Investment

Private Investors

Chile & Latin America

Challenge:

Present a summary of the largest Merger & Acquisition deals
in the Renewable Energy space for Chile & Latin America in
2016-2017, split by energy type. Trends & Insights.

Audience:

Investors looking for market insights, analysis and
recommendations.

Scope:

Latin America, last 3 years of data, all renewable energy
types. Brief summary: What, where, when is trending.

Timeline:
Data Mining complete within 72 hours.
End to end delivered within 9 business days.

+d (o B

t4o @

What's trending in 2016/2017*?

Trends on deal volume by target country excluding Brazil

Geothermal

49.6

mil. USD

-95%

Panama m
E=l Argentina 5.9

Bl chile [I5.9
37.8 mil.usp B.9 mil.usp

15/06/2017

Generadora del
Atlantico (Panama)

Consortium
Panama, UK)

Odinsa
(Colombia, Virgin Is.)

14/09/2016

9 Albares
Renovables (Argentina)

<o
* Petrobras Argentina
(argentina)

Albares Renovables
(Argentina)

®

Solar

1,751.1

mil. USD

BSlE Bermuda

-60%

= chile [l 319.8
cayman [l 3127

319.8 mil.usp

31/06/2016

as
Atacama (Chile)
Empresa Nacional de
Electricidad (Chile)

Southern Cross Capital
(Argentina)

47.2 nil.usd
04/1/2016

Boer Power Holdings

9 (virgin islands)

<

* Shanghai Galaxy
Investment (China)

‘ Boer Power Holdings
(virgin Islands)

tifo @

ti(o &

Total deal Variation
value v‘ since 2015

Top 3 target

countries
Top 2
deals
~— LEGEND

Hydro
519 WY

mil. USD

= Chile 48.4

[ Colombia |24

Peru |[12

-94%

48.4 nil.usd 0 2.4 nil. usd
27/03/2017 13/01/2016

Pacific Hydro Isagen

Chacayes (Chile) <¥> (colombia)

Pacific Hydro Chile Brookfield Colombia

(Chile) ‘ Investments (Coioml)!(x)

Astaldi SPA Government of

(itaty) « Colombia (Colombia)

Wind
380.6
mil. USD

LR voxico
cayman [l 2726
Uruguay |72

1008.9 nil.usp 186.4 nil.usp

15/12/2016 05/12/2016

165%

Ventika wind 9 InterEnergy Holdings
farms (Mexico) <¥> (virginisiands
IENova ‘ Grupo Vicini

(Mexico) (Dominican Republic)
Fisterra Energy * International Finance
(Spain) Corporation (USA)



Case Study 2: Empowering Clean Investment (contd.)

¥ S
o{@o Renewable Energy in LATAM: h

ﬁ ﬂ Mergers and Acquisitions

%

Deal value over time Total deal value
@ by target country
7,500 —

RS

2 7,326
> mil. USD
£ Annual
g average
E 16,701
2 25007 mil. USD
g Chileis the
[a)
o .IH- _.|_|l _.l_ll country with
o © & the highest
o2 o2 & deal value
since 2013
® Total @ Geothermal @ Hydro Solar @ Wind

* considering only the first half of 2017

> ®

And what about Brazil?

Keep aneyeon these
) Companies interested in
wind [ .23 acquiring wind farms
Brazil Hydro | > s o
Darby Overseas Investments (USA i
omnter sor Hllen e
mega Energia (Brazi =
total deal Geothermal I'I]Z v =~ Contral
value in A ) InterEnergy Holdings (USA entra
re 5 094 mil. USD Real Infrastructure Capital Partners H
2016/2017* %3 ’ (USh) America

* considering only the first half of 2017




Case Study 3: Empowering Data Journalism

Harpers Bazaar

Magazine - Mexico

BAZAN\R
t

Challenge:

Present a summary of the Mexican E-commerce market:
What do Mexicans buy online, insights on behavior,
preferred platforms and payment methods. Trends.

Audience:
E-Commerce potential customers, targeted by a Mexican e-
commerce business.

Scope:
Mexico, 2017, trends, industry stats, surveys.

Timeline:
Market analysis complete within 72 hours.
End to end delivered within 4 business days.

How people in Mexico

buy clothes online

Ecommerce market statistics

A"
P
P

PN

Fashion industry
makes up to

2016 LATAM
ecommerce revenue

grow 13,5%
28,885 mil. USD

And is expected to

on average till 2021

pRRPFRRFRD
7 out of 10 Mexicans
made an online

Mexico purchase in last 3
months
LAA LIl s MMM
(XXX ZXXIT X we pbbbbEEEE

6 months

Share of Mexican men &
women who purchased
apparel online in the last

Share of women buying
online grows

Source: Asociacion Mexicana de Internet and IAB México

Half of online sales in Mexico comes from 4 regions

Ty
A\

Share of cross-border
transactions within
online purchases

(1) Ciudad de Mexico 22%
(@ Estado de Mexico 10%
(& Jalisco 9%
® Nuevo Ledn 7%

Mexico City's place
globally in terms of
footwear sales

Social media influences

55
. .
Reading reviews,
comments etc.

@ Mexico @ Global

46
. 30 23 2
Viewing Writing reviews,

advertisements comments etc.

Percentage of survey responses

Eo= dbididiiig
Share of women following

’ @ their favorite brand on

social media

Source: Asociacion Mexicana de Internet and
PWC Total Retail Survey 2016




Case Study 4: Empowering Knowledge
Supported by:

Michael Ashworth Associates (MAA)

Facilitation - France

Challenge:

MAA aims to position themselves as thought leaders in the space of facilitation (in business) in Europe. To do so, their
main goal was to develop and launch the first cross-country Facilitation survey (including 12 countries) on facilitation.
They had the support of key industry organisations (the International Association of Facilitators, the IAF) but lacked the
technical skills to launch and analyse a low-cost survey on this scale.

Our solution:

Kalinax helped MAA to identify low-cost survey and analysis solutions which met all major objectives, while they
enabled the survey to be executed in multiple languages. We also provided a value-adding service by hosting all survey
pages on our servers and website, with no additional cost to our client, and set up processes that enabled cross-
language results analysis.

Outcome:
MAA were pleased with our work delivered on time and on value. The survey was smoothly executed across all 8
geographies, and the results are now shared on reputable Facilitation events in Europe.



Kalinax: How we work?

1. Project Scope 2. Set up 3. Initiate
e Stakeholders e Access to all relevant e Updates
e Objectives data e Amendments

e R&Rs e Start date agreed
e Terms

e Improvement

S0 6 508, % == = Q
2 *

Kalinax - Your Data Has a Story to Tell



About us

* Private Limited Company, 100% Private Owned and funded.
e Registered and regulated in London, the UK.
Company No 10341290

AR, .
9% Companies House

e Compliant with European Data Protection Law (General Data Protection Regulation).

GDPR
eral Data Protection Regulation

Kalinax - Your Data Has a Story to Tell


https://beta.companieshouse.gov.uk/company/10341290

Your data has a story to tell

Find out more at kalinax.com



https://www.kalinax.com/

