greenarquitecture
think + feel + create = do

AEL VERDE ARCHITECT

Age
57

Adress
ea 1190, (B1834JPF) Témperley
ia de Buenos Aires, Argentina.

Phone
+5411949808914

E-mail
@verdearquitectura.com.ar

Linkedin
kedin.com/in/el-rafa-verde-8ab1041a/

Skype
Verderafael

ADEMIC BACKGROUND
ecnic School: E.N.E.T. N° 1 Llavallol,
grees: Constructor&Design ‘1981

hitecture and Urbanism of Bs. As.
ty Degrees: Architect ‘1989

ECUTIVE / DIRECCION DE OBRA
egist. C.A.B.A.: MAT. CPAU N° 17.879

FESIONAL REFERENCES
ree Shop (Interbaires S.A.)
. [ Arg. Martin Millner. Tel.: 54806200

Abadia Shopping (Fortin Maure S.A.)
r/ Arg. Eduardo Maggiolo. Tel: 47785000

Metropolitan Life
ger: Sr. Nicolas Castosa. Tel: 43181896

Banco Piano S.A.
er: Sra. Guadalupe Alonso. Tel: 43219200

Pcia. de Bs. As.: CAPBA DIST. Il N° 24.530

PROFILE
Responsable, versatile and positive, f
about learning and take on new cha

It motivates me to work in multidiscip
oriented environments to the fulfillment ¢

APTITUDES

Leadership and decision, managemen
organization, motivation and control of

to achieve the objectives proposed by the
Deliver the work according to the ob
deadline, price and quality defi

PHILOSOPHY

Creative, innovative and competitive ene
the successful results of an organizatio
with intelligence, sensitivity and perfor
the identity, reputation and vitali

VALUES
Commitment to responsibility, tea
efficiency, ongoing training and continuous

MISSION
Offer solutions to an organization that allo
my skills and contribute to the company's su

EXPERTISE
Developed with the companies that entrust
Image and his works ensuring high custo

INTERESTS
Environment, synergy, win-win relationships, use
and forms of management, social networks ¢

PROFESSIONAL PERFECTIC
International Congress of Shopping Centers in A
Days in Shopping Centers, Corporate Image (FA
Management, Corporate Image, Image and Corp
Strategic Marketing, Project Management (CPA'


https://www.linkedin.com/in/el-rafa-verde-8ab1041a/

53IONAL SERVICE

xpectations of the limits, requirements and objectives set by the client. 7 B zz i
rvey and diagnosis of the physical resource. Team meeting with the areas -V R ;
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d air conditioning project. Professional advisors Plans approved by the client.
sks according to the project approved by the client. Request for quotation.
Armed budgets. Construction schedule. Investment plan.

ations with integrated teams to the advisors, evaluation of questions of the AP
proposals through scores defined in the bases. Contract Planning and xal
on of requests and guarantees. Successful selection of suppliers. s \

. Contract closing.

NAGEMENT

ans and the technical documentation that is part of the project. Work Plan
the work contract. Review, extension and visa of payment certificates.
ception of work.

JMERCIAL ARCHITECTURE

that systematizes the messages and covers, from the architecture project,

ual elements of the corporate identity, the environmental design of its facilities,
and equipment elements transforming their business proposals into profitable
e design Premises, Showrooms, Stands, Franchises and Franchise Manual.

HITECTURE
ording to the business plan, task programming, human resources, identity and
es project, equipment, distribution, storage, washing and point of sale.

on the analysis of processes, resources, needs and the image to achieve o
ional efficiency and corporate ambience. We advise on the evaluation of transfer
nities, analysis of human resources, functional and hierarchical organization
technical-financial prefeasibility, regulations, management before organizations g8
ent and removals.

ECTURE
gn and execution of industrial projects seeking to maximize the value of our
)mmit ourselves to the continuous improvement of services with the best std.

ITECTURE

e and fun designs designed to create brand experiences adapting physical
ents of the promotion covering the logistics and realization process.

es, Banners, Backligths, Corpéreos, Signage, POP, Gigantographies, Mobile
ics and Visual merchandising.

TECTURE
gy that systematizes the relationship process between the professional
rganizes the stages that go from preliminary ideas to final construction.

tools to accelerate projects and achieve significant benefits through cost
| selection of suppliers, and efficient design in civil, comercial and industrial.
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